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For Visitors: Mr. Liu 186-8031-8873 For Exhibitors: Mr. Yang 189-3897-7696
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Shenzhen Huajuchen International Exhibition Group Co., Ltd
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Huajuchen Group has always adhered to the development concept of "branding, marketization, specialization, and internation- SR =
alization" and strived to create six major professional theme exhibitions including Tea Fair, Food Expo, Jewelry Expo, Finance Expo, Slobal Tea ol China s FYIH SRS
[Shenzhen)
Pharmaceutical Expo and Ceramics Expo. -
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As the core of the tea fair, HJC Group cultivates upstream and downstream resources of the tea industry and establishes SRS wﬁmﬂ'ﬂm = FYIZE et & 2 KA AL
multi-level services of the tea industry including HJC Tea Fair, Teayork Mall, Teayork Hub Warehouses Industrial Park, Teayork Hub T .
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Technology, Teayork Hub Supply Chain, etc.
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A LEAF ENRICHED A COMMON PEOPLE
"A LEAF MADE AN INDUSTRY"
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President Xi visited the Wuyishan Tea Garden and proposed: "Tea culture, tea industry, and tea technology must be coordinated. In the past, the

tea industry was a pillar industry for poverty alleviation here, and in the future, it must become a pillar industry for rural revitalization." on March 23,

2021.
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Huajuchen hosted the 1st China International Tea Expo,and the
first "International T'ea Day" China event received a congratulations letter from President Xi.
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LET GOOD TEA EMERGE FROM THE MOUNTAINS
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Cultivate the domestic market, connect to the world! Hua Juchen has served more than 30,000 tea enterprises, cooperated with more than
100 production area governments, more than 800 tea industry opinion leaders worldwide, 248,000 tea distributors, and cooperated with more than
430 industry associations and institutions in long-term relationships. We held more than 10,000 professional industry forums/eventsand other

activities and have been recognized by exhibitors from 14 countries/regions, overseas visitors from 29 countries/regions, 1 million professional

buyers, and 10 million+ viewers. The annual intended transaction volume exceeds 45 billion.
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CULTIVATE THE DOMESTIC MARKET
CONNECT TO THE WORLD
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Tea Expo has been settled in more than 32 cities in China and the layout of Dubai, Kuala Lumpur,

selected by the Ministry of Agriculture and Rural Development Recommended Exhibition.
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THRIVING IN TEA FOSTERING PROSPERITY
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The total area of tea gardens in China has reached 7,500,000 acres with thousands of tea-producing counties. Among the 832 national-level
poverty-stricken counties, 337 use tea as a pillar industry for poverty alleviation, and more than 100 of them use tea as the main source of income
for local farmers to escape poverty. In recent years, the Communist Party of China and Chinese leaders have attached great importance to revital-
izing the tea industry and encouraged the expansion of the Chinese tea industry.

In 2020, in the actions and work led by the Agriculture and Rural Affairs of Guangdong Province and Hubei Province, Huajuchen Group was
responsible the work for preparing to establish the Hubei Network Reception Room (Tea Sector) of the Greater Bay Area Purchaser and marketing
of the Guangdong-Hubei Cooperation Hubei Tea Bay (Shenzhen). Help connect Hubei tea production and sales and solve the spring tea sales
problems of Hubei tea enterprises. With the vision of "Let Good Tea Emerge from the Mountains", Huajuchen Group actively promotes Chinese tea
culture, builds a tea industry trade platform, leads 69 famous tea production areas, and tens of thousands of tea companies to explore domestic
and overseas markets, linking tea production areas government. In 2020, it helped 23 tea-producing provinces (autonomous regions) such as

Yunnan, Guizhou, Sichuan, and Guangxi develop famous and high-quality tea into regional public brands renowned worldwide.
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Benchmarking with Production and Sales
Stand Together to Support Guangxi Tea Industry
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Integrated the Resource
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Build the Cross-county Cluster Industrial Park
Shinning the "Gold Signature" of Fenghuang Dancong Tea
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Joint Learning and Construction
Jointly Support the Development of Wuyi Tea Enterprises

Promote Guizhou’ s Famous Tea Emerge from the Mountains




R RN B, WHER ek

DIVERSIFIED DEVELOPMENT
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Huajuchen Group actively explores the diversified cross-border cooperation and resource integration of tea. Build a modern tea industry system

with coordinated development of tea culture, tea trade, tea technology, tea finance, tea tourism and tea industry, and inject power into the development

of China's tea industry.
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TEA + CULTURE
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Huajuchen Group holds more than 100 tea culture activities with clear goals every year, attracting cultural big shots from all over the world
to share and exchange at the exhibition, spreads "tea + cultural creativity" and "tea design" throughout the country, and promotes tea drinks and
Chinese tea culture trend to the world.
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As of 2021, the total intended transaction volume of the tea fairs has exceeded 45 billion, brought good tea into thousands of families,
businesses and office leisure places, improved tea consumption, drove the high prosperity of the national tea market and promoted Chinese tea
and Chinese tea brands to the world.
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TEA + TECHNOLOGY
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Established the "Tea Storage Expert Workstation", "Tea Science and Technology Center" and "Identification and Testing Guidance Laborato-

ry" and hosted the most authoritative and top-notch science and technology event in the tea industry in 2019 - the China Tea Industry Science and
Technology Annual Conference to promote the deep processing, healthcare, biomedicine and other fields of tea.
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Actively promote investment and financing cooperation with excellent fund companies, venture capital and tea companies with great

development potential in the industry, and use capital to support the large-scale development of the tea industry. It has successively cooperated
with China's four major banks (Bank of China, China Construction Bank, Industrial and Commercial Bank of China, China Agricultural Bank of
China,) and China Merchants Bank, China Minsheng Bank, Ping An Insurance, etc.
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Build a characteristic tea warehouse and tea tourism town in Pingshan District, Shenzhen. Tea culture festivals have been held in Menghai,

Mengla, Wuyishan, Nanning, Taiyuan, Sanjiang, Huangshan, Guangzhou, Chaozhou and other places to promote special tourism in the tea

production areas through tea. Bring good tea out of the mountains!
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GUANGZHOU TEA MARKET,
BUY FROM THE WORLD, SELL TO THE WORLD!
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To release the consumption potential of the Greater Bay Area and upgrade the tea industry chain, the 2024 Guangzhou Global Tea Trade Fair
will be a demonstration window for gathering consumers, flourishing consumer culture, and innovating consumer scenarios to help tea companies
seize opportunities, pool resources, and expand markets which accumulate energy for the high-quality development of the tea industry economy.

The exhibition area of the 2024 Guangzhou Global Tea Trade Fair will reach 50,000 square meters, with 2,500 international standard booths. It
is expected to attract 1,600 branded tea companies and 70,000+ exhibits.The exhibits will cover hundreds of thousands of products from the tea
industry chain, promote the transformation of the tea industry from a single production model to a diversified industrial model, expand the tea industry
value chain, and promote the transformation and upgrade of the tea industry.

Huajuchen Group will combine the geographical advantage of Guangzhou to simultaneously invite tea import & export countries and trade
transit countries around the world to build an open and cooperative global tea industry exchange platform, promote cultural exchanges, trade freedom,

and dislocated competition, promote the economic growth of trading countries, and help exhibitors to share win-win global market.
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WONDERFUL EVENTS
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Tea and Harmony - International Tea Party

2oz 02
China Tea Industry T20 Summit
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2024 Inaugural Tea Industry Chain Leaders Conference
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Dingcheng International Star Tea Selected Competition
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New Tea Horse Road-NFT Digital Tea Seminar
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“Sharing Intangible Cultural Heritage” Tea Space Experience
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Lingnan Tea Culture Aesthetic Space
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Tea House Industry Conference Activity
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Tea Production Area Promotion & Brand Launch Series Activities
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B2B Tea Bussiness Matchmakmg
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We plan to invite the world’s major tea-producing countries (India, Sri Lanka, Kenya, etc.), consuming and transit countries (the United States,
Germany, France, Malaysia, Japan, etc.), as well as well-known experts and scholars in the global tea industry and practitioners in tea related industries
to build an international platform for buying tea from the world and selling tea to the world. Exploring how to jointly build a new height and new

pattern for the tea industry ecology under the background of the new development structure.
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Tea, tea food, tea clothes, international exquisite teaware, incense set, Zisha, ceramics, agarwood handicrafts, tea furniture, tea machinery, tea
packaging design, etc, across the tea industry chain, promote the tea industry's diversified development, expand the tea industry value chain, and

promote the transformation and upgrading of the tea industry.
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Through summit forums, professional competitions and cultural experiences, we will build a multi-level and diversified tea culture exchange and

cooperation platform to comprehensively demonstrate the charm of tea culture and allow global tea lovers to exchange.
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The Greater Bay Area is one of the most open and economically dynamic regions with a huge consumer market in China. Focusing on Guang-

zhou's construction of an international consumption center city, it will work with Shenzhen to build the core twin cities of high-quality tea consump-

tion hubs and work with Hong Kong and Macao to enhance its radiation and innovation leadership for global tea consumption.

Nl

EERBEHES-SER maw

s
I|-

NS 2

Branded Exhibition

3NV AZ %

Industry Exchange
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Exclusive Benefits
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Yunnan Pu’ er Tea Pavilion
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DATA ANALYSIS MEDIA ANALYSIS
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